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The Value of
Intellectual Property 



 Today´s Agenda

 
The value of intellectual property (IP) to businesses, particularly
for small to medium size tech companies and start-ups

Types of IP protection and combinations of IP protection available
in Europe



The value of intangible investment

Source: Jonathan Haskel and Stian Westlake, Productivity and secular stagnation in the intangible economy, 31 May
2018

"Over the past 20 years there has
been a steady rise in the importance
of intangible investment relative to
tangible investment. By 2013, for
every £1 of investment in tangible
assets (building, machines, vehicles,
etc.) the major developed countries
spend £1.10 on intangible assets
(such as software, R&D, design,
branding, training, and business
process engineering)."



The value of intangible assets

(1) Mary Juetten, "Pay Attention To Innovation And Intangibles -- They're More Than 80% Of Your Business' Value",
on Forbes, Oct 2, 2014, https://www.forbes.com/sites/maryjuetten/2014/10/02/pay-attention-to-innovation-and-
intangibles-more-than-80-of-your-business-value/#684408ca1a67

Non-tangible assets are over 80% of the average
business’ value. When it comes to startups, the
number is even higher. 

That value is the number you are using to raise
money, sell your business, or attract �nancing. (1)



The value of intellectual property (IP) to businesses

Source: EPO and EUIPO, IPR-intensive industries and economic performance in the European Union. Industry-Level
Analysis Report, September 2019. Third edition



The value of intellectual property (IP) to businesses

Source: EPO and EUIPO, Intellectual property rights and �rm performance in the European Union, February 2021



The value of patents to start-ups

(1) G. Greenberg, "Small Firms, Big Patents?  Estimating patent value using data on Israeli start-up �rms´ �nancing
rounds", 2013.

Doubling the number of patent application
�lings results in an increase in valuation of a
start-up company by nearly 50%.

A lack of patents reduces a start-up´s pre-
money valuation by 17-20%. (1)



The value of patents to Universities  and 
Public Research Organisations

Source: EPO, Valorisation of scienti�c results - Patent commercialisation scoreboard: European universities and public
research organisations, 2020

In 2019 UNIs and PROs �led one in every ten European patent applications
originating from the EPO’s member states

36% of granted or pending European patent applications �led by UNI/PROs
are actively exploited (35% for UNIs vs  38% for PROs).

In 2017 alone, two thirds of the participating TTOs received revenue from
the licensing of IPRs, with an aggregate of over EUR 450 million (ASTP 2019).
Almost 500 spin-o�s were created on the basis of IP developed at
UNI/PROs, and over 170 000 contract research, collaborative research and
consultancy agreements were concluded with industry.



The value of designs to businesses

Source: Design Council, "Design delivers for business", 2012 on
https://www.designcouncil.org.uk/sites/default/�les/asset/document/DesignDelivers%20for%20Business%20brie�ng.pdf

The  value of a design

For every £1 invested in design there are:

over £20 in increased revenues (expected)
over £4 in increased net operating pro�t
over £5 in increased exports



The value of European Trademarks (EUTMs) to  SMEs

Source: EUIPO, Licensing activities by SMEs: evidence from EU trade mark owners, 2019



The increase in �rm performance based on IPRs

Source: EPO and EUIPO, Intellectual property rights and �rm performance in the European Union, February 2021



The value of bundling IPRs

Source: EPO and EUIPO, High-growth �rms and intellectual property rights IPR pro�le of high-potential SMEs in
Europe, May 2019

SMEs with prior IPR activities are
more likely to grow than other
SMEs.

SMEs that use bundles of trade
marks, patents and designs
instead of a single category of IPR
are even more likely to achieve
high growth.



Brand di�erentiation factors
brand and product names
logos
icons

A product’s unique appearance and look-and-feel
a product’s appearance
the appearance of user interfaces

Protect independent and original,
creative expression

pieces of music
literary works
works of art
software source codesCompany names and

auxiliary company names
identify a company

How is your brand found?

Protect product development,
collaboration and its results

Agreements and NDAs

Protect the technical
solutions of innovations

AIMING AT SYNERGY

slogans
voice logos, earcons, jingles
multimedia logos



DIFFERENT FORMS OF PROTECTION
SUPPORT EACH OTHER: Case Lovi Oy 

LOVI®
the word mark is protected
in terms of a number of
products and services
In China, Chinese
transliterations are also
protected

The wood’s design is
protected with a 3D
trademark
registration

In addition, there are
copyright registrations in
China

EUTM

The technical solution is
protected with a patent:

the product
a method for
assembling the tree

Product images © Lovi Oy



3500+

8000+170
500+

4000+

30m€
75000+



BERGGREN'S 
TOP
PROFESSIONALS

More  than 170 IP professionals

70 European Patent Attorneys, Patent Attorneys and Patent Agents 

20 IP Lawyers, EU Trademark and Design Attorneys

20 IP Management and Commercialization Specialists

More than 50 Paralegal and IP Specialists



OUR SERVICES BERGGREN 
IP CONSULTING

BERGGREN 
LEGAL

BERGGREN 
BRANDS & DESIGNS

BERGGREN 
PATENTS

BERGGREN 
BROKERAGE



robert.alderson@berggren.�

ROBERT
ALDERSON
International Business Development,
United States Patent Attorney, 
European Patent Attorney

+39 347 493 0483
+358 10 227 2000 

Robert is one of a very small number of intellectual
property attorneys working at a European IP �rm who
has a law degree from the United States and is
quali�ed to practice before both the United States
Patent and Trademark O�ce and the European Patent
O�ce.

In his professional capacity, Robert has a great deal of
experience in patent prosecution, litigation, licensing,
opinion letter-writing, and IP due diligence matters.

"



mariella.massaro@berggren.�

MARIELLA
MASSARO
International Business Development,
IP Strategist

+358 45 788 14178
+358 10 227 2000 

Mariella is primarily focused on international business
development.

She has been a frequent speaker at international
events and workshops on a variety of IP issues,
including Al, IoT and SEPs in China, South Korea,
Russia, the United States and Italy. She has also
authored several articles on IP matters from a
European and comparative law perspective.

"


